
 
 

 

 

 

 

 

 

 

  

 

Anthony Haag 
Digital / Content / Social Media Marketer 

Twitter: @anthony_haag 

Linkedin: https://www.linkedin.com/in/anthony-haag-a296157 

http://www.twitter.com/anthony_haag


My Story 
 

Anthony Haag is a Digital / Content / Social Media Marketer with over 8 years of experience.  
 
I am responsible for the Visit Lake County Social Media Marketing Strategy, which includes 
blogging, Facebook, Twitter, Pinterest, Instagram and Youtube. I have also successfully 
launched our “Let the Ride Take you” webisode series. I have won the award for Best Social 
Media Marketing at the 2009 and 2013 Illinois Governor’s Conference on Tourism. I have also 
been named one of the “Top 100 Tourism Professionals to follow on Twitter” every 6 months 
since December 2013. 
 
When I first started at Visit Lake County in 2007, Social Media was in its infancy. Since then, I 
have built Visit Lake County’s Social Media platforms into what they are today. I believe that 
your Traditional Marketing, Social Media and Content should all be working as one. You want to 
create content that will resonate and speak to your audience. It is not about you, it's about your 
audience. Good content that resonates with your audience will always top good advertising. 
The content will be able to live forever and can be searchable long after you initially share it. 
Creating good content will benefit your business in many ways. You will not only increase 
website visits but you will increase repeat visits to your website. Your Social Media audience 
will grow organically and there is nothing better than people finding and engaging with you 
online. Plus, your newsletter list will grow, as people will sign up to receive emails from you 
knowing that you will be delivering information that people are looking for. Everything that I 
do, I put myself in the consumer's shoes and look at things from their perspective. This works in 
all industries, but since I am currently marketing in the tourism industry, I look to see what is 
upcoming that might be of interest to our audience. 
 
Besides content and social media marketing, I am a self-starter with a thirst for knowledge. 
When I first started at Visit Lake County, I had minimal experience with HTML and website 
design. In the past 8 years, I have become knowledgeable about HTML coding and web design. I 
was driven to learn the skill set that was needed, as well as save the company money by 
bringing it in-house, which has allowed us to spend our money on more advertising instead of 
using those dollars to update the website.  

As a result of my experience and expertise, I was able to increase website user sessions by 30% 
over the previous year, mobile sessions by 50%, Blog viewership by 84% and Social Media 
Engagement by 54%. We are currently on pace to exceed those record breaking numbers last 
year. One of my greatest accomplishments was creating the Lake County Song Search, to find 
the best original song about Lake County, when completed the final video went mini-viral with 
over 75,000 people viewing the final video in 1 week.  

The next few pages highlight my skill set and what I can bring to your team.    



VisitLakeCounty.org – Website Redesign 
 
 
 

Visit Lake County website before I arrived in May 2007 

Visit Lake County website launched 2 
weeks after I started in May 2007 

Current VisitLakeCounty.org website 
after several modifications 

Content rich interior page of 
VisitLakeCounty.org  

http://www.visitlakecounty.org
http://www.visitlakecounty.org/DiningGuide
http://www.visitlakecounty.org/DiningGuide
http://www.visitlakecounty.org


Content Strategist – Visit Lake County Blog 
 

  

http://www.visitlakecounty.org/Blog
http://www.visitlakecounty.org/Blog


Social Media Marketing 
 Facebook Organic 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Facebook – Advertising / Promoted Posts 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Facebook Campaign 

• The 12,327 entries into the “Summer of Thrills” giveaway are the 

most entries ever obtained for a Lake County, Illinois giveaway held 

by TwoSix Digital – a 77% increase over the number of entries last 

year. 

• 89% (10,977) of the giveaway entrants opted in for the Lake County 

email newsletter. 

• Campaign ads returned a 2.8% click-through rate, which is more 

than three times the global average reported by Nanigans of .88%. 

• The total of highly targeted impressions for the campaign reached 

was 1,749,780– which is less than .01 per impression

 

Targeting: 
Custom Audience: Lookalike (US, 1%) - 
Six Flags 2015 entries 
Location: United States: Illinois; 
Indiana; Michigan; Cleveland (+50 mi), 
Columbus (+50 mi), Toledo (+50 mi) 
Ohio; Wisconsin 
Parents: Parents (All) 
Age: 25 - 50  



YouTube Videos 

 

  

http://www.youtube.com/visitlakecounty
https://youtu.be/wEEChfM6Kds
https://youtu.be/aErjk8dA_Jg
https://youtu.be/XgfHDzGJ5aA
https://youtu.be/7hczdCRYJ-A
https://youtu.be/iphhBSYiE44
https://youtu.be/VFv5bDd2X_U


Lake County Song Search 

 

 

 

 

  

https://youtu.be/wEEChfM6Kds
https://youtu.be/wEEChfM6Kds


Email Marketing 

 

  



Public Relations 

  



Branding 

  

Visitor Guides 

http://www.boatinglakecounty.com
http://www.visitlakecounty.org


Design Projects  
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